Income Advantage®" IUL When it comes to indexed universal life (IUL) products, no two products have the same design.
Many carriers develop products with all kinds of fancy features, and policy calculation mechanics —
all designed with the goal of illustrating greater cash values and higher distributions. These complex
product designs make it difficult to do an apples-to-apples comparison

on IUL products. They also make it challenging for an agent to figure out which product offers their
client the best overall value.

A Low-Cost Policy

Oftfering High Value
. One way to determine which IUL delivers the best value is to compare the charge structure of the
tO YO ur C| IS ntS various products. Here's an example of how United of Omaha'’s Income Advantage IUL compares
to other carriers’ products.

Hypothetical Scenario: Male, Age 50, Preferred NT, $500k Increasing Death Benefit Years 1-15 (Level Thereafter), $20k Annual Premium for 15 years (Values as of January 2021)
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Our lower cost structure allows more of your client’s Underwritten by
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Why does the charge structure matter?

One might argue that fancier features could potentially offer the client more growth potential. While that might be true in certain circumstances, it's also true that in a
down year, the client still pays the higher fees that come with fancier features. That is downside risk that your client needs to shoulder.

Keep in mind: if all IUL policies are crediting 0% in a down year, the charge on our low-cost policy will be less. This means that our clients’ policies to perform better in

those years. Do the years where the index could potentially earn a little more outweigh the down years where their charges are significantly more?

An Additional Way to Compare the Impact of Policy Charges

Another way to compare products is to determine how different products with the same premium would each have to perform in order to achieve the same accumulation value.

The table below shows the the internal rate of return necessary for our client (from the example on the previous page) who pays $300,000 in cumulative premiums over

15 years to reach a $500,000 accumulation value at the end of policy year 20. (Values as of May 2023). Please note, the internal rate of return may not equal the product'’s

illustrated crediting rate, as some carriers supplement their crediting rate with bonuses or multipliers.
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Because of our low cost structure, Income Advantage
still performs well even at a more conservative rate.

Now that AG49 Revisions have been implemented, why wouldn't | choose the product that
illustrates better?

AG49 was enacted to help stop “the illustration wars,” to bring consistency to IUL crediting methods and to reduce
confusion for potential buyers. So, now that carriers have adjusted their products to comply, you may wonder why you
shouldn't simply recommend the product that illustrates better.

Even after AG49 was enacted, our competitors have continued to develop all kinds of complex features and creative
policy mechanics. Ask yourself: Do you believe carriers got creative to add value for their clients, or do you believe
they did it to make their IUL products illustrate better on paper? We believe the majority of our agents know the

Do you believe carriers got creative to
add value for their clients, or do you
believe they did it to make their IUL
products illustrate better on paper?



@ There are also some additional questions you need to stop and ask yourself:

* |s the product | am recommending truly what | feel is best for my client? And, would this be the product | would purchase with my own money
if | was in my client’s situation?

* Do | believe that over time the policy actually has the potential to perform as well as it illustrates, and how will my client react if it doesn't?
= Will my client understand what | am selling them and how their crediting rate is calculated each year?

= Will there be any liability to me for recommending this product, especially if my client doesn’t understand how it works?

As an agent, you have a responsibility to your clients. We challenge you to do what is best for your clients, and to do what is best for our industry.

While we have no idea what will happen in the industry down the road, we do know this: we have taken a stand that we are going to continue offering IUL products based
on what they were originally designed to do - provide upside potential with downside protection. And we are doing it using a straightforward product that clients can
understand. By utilizing a simple product design, there is less of a chance that your clients will be coming back and questioning you later.

We're Proud to Offer Products that Add Value

We are proud to continue offering products that can help your clients achieve their financial goals. And, to help reassure your clients, don't forget that we continue to
include a Guaranteed Refund Option Rider on qualifying IUL policies, at no additional cost.

The GRO rider provides seven 60-day windows in which policyowners can surrender their policy and receive their paid premiums back - up to 50 percent at the end of
year 15 and up to 100 percent at the end of years 20, 21, 22, 23, 24 and 25.* This provides a layer of additional reassurance in case your client is not satisfied with how
their policy has performed. That's a value-added feature that you won't find on other carriers’ I[UL products.

We also offer Chronic and Terminal Iliness Riders on our fully-underwritten IUL policies at no additional cost and with no additional underwriting. And the option to
purchase a Long-Term Care Rider.**

To learn even more about Income Advantage UL, visit DiscoverlUL.com.

*The Guaranteed Refund Option rider is not available for substandard or tobacco cases under age 50 or for substandard tables 5-16 at ages 50 and above. In order to remain eligible for the rider, the client must continue to make their required premium payments
as defined in the rider. The refund amount is capped at 50 percent of the policy's lowest specified amount and is reduced by any previous withdrawals and outstanding loans.

**Clients age 30-79 are eligible to apply. If the policy is issued with the LTC Rider, the Chronic llness Rider will not be included.



